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The Instructions
· You will write a 5-page double-spaced paper using a 12-point font.
· Your goal is to review the specific facts in the report that is assigned, answering the specific questions I ask.
· You will also summarize what you learned about consumer behavior by reading the report. Make sure you include insights from the class when you write this section. 
· When you write the assignment, make sure you title the document Last Name, Homework number. An example would be Gomez, Consumer Behavior Homework 1.
· Put your name and the course number at the upper left of the homework.
· Format your writing so that each section of your writing relates a specific question I asked. Do not include my question in your writing. For example, title the first section Q1. Then answer the question. Then have a separate section for Q2, Q3, etc.

The Grading Rubric
· Did you fully answer each question by responding to the specific questions I asked?
· Did your paper meet the length requirements? Was it 5 pages?
· Did your paper have more than 2 major spelling errors? Make sure you capitalize proper names (the names of companies and events, etc.).
· Did you spell check your work so there were less than 2 major grammar errors? You can use a grammar checker in Word or any other word processing program.

Here is the Assignment for Homework 1
· Read the report, “Generation Z Sports Fans” by Nielsen.
· Answer each of the following questions. Make sure you cite specific information from the report. Briefly discuss your ideas about what you learned by reading that section. You must write 100 words or more to answer each question.
· Q1 (10 points)—Read “Busting Myths about Generation Z Sports Fans” on page3. Discuss each of the myths and why Nielsen believes they might be false narratives. Then, in your own words, discuss why you feel each of these myths is true or false. It is OK if you disagree with the report.
· Q2 (10 points) —Read “Generation Z Sports Interests” & “Generational Differences in Sports Interest in the USA” (both on page 5. Describe the sports people in Gen Z tend to be fans of and how their interests in specific sports differs from older people. Then, discuss the extent to which you are a fan of the sports on page 5 and on page 6. Discuss why people of different generations might be interested in different sports. It would be great if you could Ask people of different age ranges about this and tell me what you learned.
· Q3 (10 points) —Read the sections “Ways of Watching Sports” (page 7 & 8) and “Television Is Still the Leading Source for Sports Information” (page 9 and 10). Describe the ways that people in Generation Z and other generations are watching sports via TV as well as streaming. Try to describe differences in the behavior of different generations about how they watch sports. Discuss how you watch sports (TV or streaming). It would be great if you could Ask people of different age ranges about this and tell me what you learned.
· Q4 (10 points) —Read the section “Generation Z is the Driving Force behind the Festivalization of Sports” (page 11) and “Tech Ties Enhance Sports Experiences for Generation Z” (page 12) and “A New Generation of Sports Sponsorships” (page 13). Describe what the report means by the “Festivalization of Sports” in your own words. Describe what the report says about sponsors that might appeal to Gen Z. Discuss in your own words how people of your age might be (or not) more attracted to sports because of this trend, and discuss if you would be more favorable to watch sports events that were sponsored by companies that connect with your interests.
· Q5 (10 points) – Read the section “Country Close-Ups” (pages 14 to 16) and describe how Gen Z sports fans in the USA, UK, Japan, Span, France, and Germany are similar to one another and how they are different. Discuss how your interest in sports and the way you watch and follow sports compares to people in these countries. Even if you are not a sports fans, you still need to make the comparison.
